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A Study on Logistics Marketing Strategy
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Today in Japan of the 21st Century, the most important movement when considering
Logistics Marketing Strategy would be the domestic market shrinkage accompanied by the
population-aging and declining-birthrate. Consequently the logistics factor as part of custmer
service has shifted its emphasis from ‘Place’ of 4Ps, called marketing mix, toward ‘Covenience’
of 4Cs particularly through channel differentiation and so on. This phenomena has recently
increased the necessity of logistics marketing strategy which attaches importance to logistics
against the background of growing tendency of so-called ‘shopping refugees’. However it is
presumed that the study on Social Logistics will take on an added significance in the near
future since Social Context about Area Logistics has been strongly demanded on the design and

practice of logistics marketing strategy.
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HEHEZORE] @OZBRiLRkE (CO,) HEH
&b %) MERRRILR & [REICEZ 28D
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rRtT 25, ORBELZRERICEIZHS, ®
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LA, BERIZT, LERRET, Lid
TEBZITMBINCMAGT 5720121, ©FEA
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FICEAETEL [4C] #EYLEZ SN L,
LD b T4C) 2K T 5 [BEEOBEIEK
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ERINDEREXERICHR 2D TIE v Ll
ENb, BYLIL, INPLDOUIAT AT A
R—=T T4 Y TEBOERICBWTIIERY —
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ROLRE AL, 2012 48, 36 Ho

(20) AHEF [ZVT - ~—=F T4V - T—
*77F v —] BBEERS, 2011 F,
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