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Abstract 
The purpose of this article is to clarify the strategy-related change from a viewpoint of 
the product development. About the development of products, it captures the feature of 
the international production system to a sales system at the store across new 
development of products and sale of commission and a dispatch salesclerk system of 
production system such as SPA widely. Such a phenomenon shows the expansion of the 
concept of the development of products. It is connected in understanding development of 
products including the new product development better to catch the strategic nature 
from a viewpoint of the development of products again. Therefore, in this article, it rises 
in the viewpoint of the meta study and wants to arrange it about the strategy-related 
change in the development of products. 
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