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Antecedents, Correlates and Outcomes of Regulatory Focus

Misako MITSUMURA, Hiroto TAKAGI

Abstract

In this paper, we examined the relationship between the regulatory focus of undergraduate students and the
perceived social power from their parents. Regression analysis revealed, (a) the promotion focus could be
explained by parents’ reward power and, (b) prevention focus could be explained by mother’s coercive power.
Further, we also found that the promotion focus positively correlated to praise seeking needs and the prevention
focus positively correlated to rejection avoidance needs. As outcomes of regulatory focus, we pointed out the
necessity of research into the fields of persuasion, consumer attitude, and job orientation. Implications for future

research were discussed.

Keywords: regulatory focus, promotion focus, prevention focus, social power, praise seeking needs, rejection

avoidance needs






